Social psychological approach to the study of mediated communication
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In this article, | would like to discuss the paradigm of mediated interpersonal communication. Our use
of communication medium has been the extension of our chance to interact with others. The social
psychological research of mediated communication (e.g. telephone and computer-mediated
communication) has some approaches: modality-oriented and media-oriented approach. A further
direction of this study will be to integrate those approaches.
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Communication technology extends our capacity to produce, transport and receive information. When
technology is used, the technology intervenes in the communication process. In such a circumstance, we can
describe the communication taking place between individuals, groups, organizations, and societies as mediated
communication.
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1. Technology and Mediated Communication (Ruben, 1988)

From smoke signals to telecommunication
Characteristics of communication technology
Information production, transmission, and display
Information multiplication, duplication, and amplification
Information reception, storage, and retrieval
Characteristics of mediated communication
Mass communication technology
Functions and uses of mass-mediated communication
Correlation/Socialization/Entertainment/Agenda for conversation/Reality rituals/
Myths for reassurance and confirmation/Varied experience/Other uses
Interpersonal communication technologies
Limitations and dysfunctions of mediated communication
Limited communication modes
Decreased control
Anonymity and depersonalization
Other limitations and dysfunctions
The evolution of form
The information revolution
Increase in the volume of data
Merging of transportation and communication technology
Evolving concepts of office and home
Changing uses of media
The economics of the new communication technologies
Communication technology and the quality of life
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Recently married, Louise Broussard and Mark Tracy, pictured above, are the third couple in three years to
meet through CompuServe “CB Simulator” a network which permits users to send and receive messages
through their computers. Through the system, Mark, a deaf sheet-metal mechanic in Texas was able interact
with Louise, a systems analyst in California, without having his disability presenting a barrier to
communication. Mark and Louise interacted electronically for six months before meeting face-to-face. Their
wedding was held on June 21, 1986, at a CompuServe-sponsored party in Columbus, Ohio. At the ceremony,
the couple exchanged vows by typing them into a computer, as hundreds of friends looked on electronically.
Reportedly, some of their friends sent presents ordered from CompuServe “Electronic Mall” home-shopping

service. Louise and Mark sent the digitized photo, above, through the CompuServe network.
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