The Effect of Verbal Presentation of Scene Information in Concept Articulation
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Abstract: This study considered the information presentation method to help the
customers’ concept articulation in online shopping. When customers follow the
concept-articulation type of thinking, they only have vague requirements, and try to make
a gradual clarification of what they want. We constructed a system called S-Conart
(Concept Articulator for Shoppers) to support the concept-articulation type of purchase
based on the observations from an analysis of human behavior in actual purchase activities.
S-Conart implements the support for the customer's concept articulation by presenting
scene information suited for his/her current thought. We conducted an experiment to
examine the effect of verbal presentation of scene information. This paper describes the
content and result of the experiment.
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Scene information window shows both graph
and tree style of presentation of words extracted
from the comments on all the products.
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conceptual | plan Plans actions PlanHowToSelect
decide Determines actions DecideToSelect
functional | compare Compares objects CompareData
CompareComments
CompareWords
investigate | Evaluates and examines objects InvestigateData
InvestigateComment
InvestigateWord
remember | Remembers objects RememberAttribute
RememberComment
RememberWord
confirm Confirms objects ConfirmAttributes
ConfirmWords
relate Relates objects to another RelateWordToltem
perceptual | look Looks at objects LookAtSpace
LookAtltem
LookAtScene
ReadData
read Reads objects ReadComment
physical select Selects objects Selectltem
SelectWord
set Sets values SetAttribute
display Displays the result DisplaySpace
DisplayScene
explore Performs operations for exploration | ExploreSpace
ExploreScene
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