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Model structure for evaluating the utility value of data
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Since the development of Big Data, we have been doing various researches on data utilization; however not enough
attention has been paid to the value of the data itself. Therefore, there is a high risk that the data will not be useful to the user
even if developed or mined by massive steps. Additionally, once the value of data cannot be fully demonstrated, it will also
cause a great loss in terms of business. As a consequence, in this research, we focus on the present condition that there is no
fixed standard in the data value evaluation, the model is structured to evaluate the data from all fields; as well the value of

each data has been relatively accurate assessed.

1. IFC&HIC

KB T —ZEAITHIE L, 2011 £ ANDBE v T —
A ORI FAT A EEY [Lohr 12], ZL THU/EIRITITKEL
Too LU, 7 — X OFIE AR (2 B 23 L Bl 2 42 2
DIRENIAE 2 ITHEA, RS IUCEIZ[HE 14, Chen 12]IC
BODDL T, Ax NT —HERS D LT 5T
RFENBERE ORISR E L THEL LY
F— B A= T EEU T, VR FOB BRI ERTIRIC
BT DHELSEVIBEIRTOT —Z i O | BT 45 ETOHF
ZETHRRI SN TWB[Chen 12, Berry 971, T —X O BHEA
WEFRHTH-ODAHY X LREELZIREBLI-H LTI
[Allen 74150 DHFIESILTRY, A EIRIRET — 4 HINDO R
HYEIZOWGERSN TS, 7208, ABREIRT257 —2 01

23R BAZR £ ETHIEH O IEORRET, SR8 R OfER,

TIAN— DRI E DS AE NS L D LA KRR
B THH), ZZTHERTWI L, T2 B3R HEICEEE
OFEELTDLTZEENTT — X O H % FL OB TR
T HINTHD, AFFETHLNZLIZWZEIE, T —ZOF] M
EEFHmL, BEREZL, FIEHEITY LT, SESF T —
ZRNHINE D ISR T 0t 2% 5T D,

KEBLIX, T —F42WE L FE THERE AR (Data
Jackets:D]) 721 & H T A LI o TR E MG T AV —7
Tavy” IMD] ELTT —#HiGaHER L, 22TOT —4
WL, T— XA EH LT —ZOBEMRE R T —Z DA
BRI T A% WU, Hile T — X FIE TR A BT
TR R AEAIR T2 CHDH[Ohsawa 13], 7=, £DOT
—XHGEYR— N TEH, RFE, MR AT LHFEE
SINHABEHESN TS [RRM 16], LnL, IMD] TIiE%E
RO TT — 2R AR AT AT 58, [HHRO
RBAMEIZ L > TT AT T REFENICLL 2D, 22T, AR/
TR (B =) ICE» CF — X T CORG| xR & 7Tl §
D, BTSSR T HIEN L, Ll D) SRR E
WTHHRREINALEDT — Ok T, BT — X &L
Sl DM TOMELIILTLL —E LR\, T —FDOMifEix
K2 2R IR, BRENOERSNDZEZE B3, FIZFEM
TR IER R D HID,

BE ST B, BUR KPR ERE, RSO KR 2-8-
2, 07040179173, zengyy1992@yahoo.com

<DJ15: Market share data>

Vehicle registration or sales data is used to grasp
company's positioning in the market . This data is
Outline | one of competitive environment information with
regard to heady duty, midiium duty and light duty
trucks in Asia.
Variabl .
a”?b & market, brand, time, product, number of sales or
Attributes registration
Shar_mg Under particular condition.
Policy
Types Time Series, Table
Formats | CSV, XLS, etc.
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