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Dynamic pricing behavior in Software-as-a-Service on web archive data
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With the spread of the Internet in recent years, dynamic pricing has been adopted with a wide range of services,
and its research has become increasingly important. However, it is difficult to obtain long-term price data, and
there are many fields that have not been studied. In this paper, we propose a method to collect price data using
Web Archive data. Using this method, we collected and analyzed price data with SaaS. As a result, we clarified
the following three points about SaaS’s dynamic pricing strategy: Firstly, there is a unique constraint condition
and tendencies not found in other industries. Secondly, companies are using different dynamic pricing schemes
according to plans and circumstances. Finaly, price competition of the lowest price plan is an important factor in

obtaining the share.
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