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With the spread of the Internet in recent years, dynamic pricing has been adopted with a wide range of services,
and its research has become increasingly important. However, it is difficult to obtain long-term price data, and
there are many fields that have not been studied. In this paper, we propose a method to collect price data using
Web Archive data. Using this method, we collected and analyzed price data with SaaS. As a result, we clarified
the following three points about SaaS’s dynamic pricing strategy: Firstly, there is a unique constraint condition
and tendencies not found in other industries. Secondly, companies are using different dynamic pricing schemes
according to plans and circumstances. Finaly, price competition of the lowest price plan is an important factor in
obtaining the share.

1. ͸͡Ίʹ

৽੡඼ٴͼطଘ੡඼ͷՁܾ֨ఆ͸, ಈͷ੒ՌͰ͋Δརߦۀا
ӹΛ֫ಘ͢Δ௚઀తͳखஈͰ͋Γ, ϚʔέςΟϯά׆ಈͷதͰ
΋ۃΊͯॏཁͳཁૉͷ 1ͭͰ͋Δ. Ձܾ֨ఆΛࡍ͏ߦʹ, ൺֱ
త௕ؒظʹΘͨΓՁ֨Λݻఆͤͣ, धཁ΍ڝ߹౳ͷ৘ใΛݩʹ
,Δ͜ͱͰ͢ߋΓฦ͠Ձ֨Λม܁ རӹͷ࠷దԽΛࢼΈΔμΠφ
ϛοΫϓϥΠγϯάͱ͍͏ख๏͕͋Δ. ,དྷݩ μΠφϛοΫϓ
ϥΠγϯά͸, ϗςϧ΍ػۭߤͷνέοτͷΑ͏ͳधཁมಈ͕
͋Γ, ͳ͓͔ͭอଘ͕ޮ͔ͳ͍঎ࡐͰ࠾༻͞Ε੒ՌΛ͖͋͛ͯ
ͨ. ͔͠͠ͳ͕Β, ۙ೥Ͱ͸, Πϯλʔωοτͷීٴʹ൐͍, Ձ
֨ม͕ߋ༰қʹͳͬͨ͜ͱ, Ձ֨ͷಁ໌ੑ͕૿Ճͨ͜͠ͱ, ध
ཁσʔλͷೖख͕༰қʹͳͬͨ͜ͱ͔Β, ͦͷద༻෼໺Λ͛޿
͓ͯΓॏཁੑ͕ߴ·͍ͬͯΔ [PK 01].

ͷՁ֨ભҠͷ࣮σʔλΛ༻͍ͨμΠφϛοΫϓϥΠγϯࡍ࣮
άͷ࣮ূڀݚ͸, ཧ࿦ͷূݕ΍Ծઆߏஙʹ༗༻Ͱ͋Γ, ϗςϧ
΍νέοτ, Ոి੡඼ͳͲଟ༷ͳυϝΠϯͰߦΘΕ͍ͯΔ. ͜
ΕΒͷ࣮ূڀݚ͸, Ձ֨ભҠͷ࣮σʔλΛऩूͰ͖Δ͔Ͳ͏͔
ʹͦͷڀݚͷՄ൱͕ґଘ͍ͯ͠Δ. ͷσʔλͷऩूํ๏ࡏݱ
͸, ओʹ͔ۀاΒͷৡ౉΍खۀ࡞ʹΑΔऩूͰ͋Γ, ະͩʹ࣮
.Ͱ͖͍ͯͳ͍υϝΠϯ͕ଟʑ͋Δڀݚূ

ͦ͜ͰຊڀݚͰ͸, WebArchiveΛ༻͍ͯ, ʮաڈʹ΢Σϒ
্Ͱެ։͞Ε͍ͯͨʯͱ͍͏৚݅ͷ΋ͱ, αʔϏε΍঎඼ͷՁ
֨ભҠσʔλΛ൚༻తʹऩू͢Δख๏Λߏங͢Δ. ຊख๏Λ༻
͍ͯ, SaaS Λର৅υϝΠϯʹ, σʔλΛऩू͠෼ੳ͢Δ͜ͱ
Ͱ, ऩूख๏ͷ༗ޮੑΛධՁ͢Δ. SaaSΛબ୒ͨ͠ཧ༝͸, μ
ΠφϛοΫϓϥΠγϯάΛ࠾༻͍ͯ͠Δۀଶͷ͏ͪ, ෳࡶͳՁ
֨ϞσϧΛ༗͓ͯ͠Γ, SaaS ʹ͓͍ͯఏҊख๏͕༗ޮͰ͋Ε
͹, ΑΓଟ͘ͷυϝΠϯͰ΋ద༻ՄೳͰ͋ΔՄೳੑ͕͍ߴͱߟ
͔͑ͨΒͰ͋Δ.

ຊߘͷߏ੒͸ҎԼͷ௨ΓͰ͋Δ 2 ষͰ, ର৅υϝΠϯͰ͋
Δ SaaS, μΠφϛοΫϓϥΠγϯά, WebArchiveʹؔ͢Δؔ
࿈ڀݚʹ͍ͭͯઆ໌͢Δ 3ষͰ͸, WebArchiveΛ༻͍ͨՁ֨
σʔλͷऩूख๏ͱͦͷධՁʹ͍ͭͯड़΂Δɽ4ষͰ͸, ऩू
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ख๏ͱՁ֨σʔλʹؔ͢Δ෼ੳΛड़΂Δ. 5ষͰ͸, ·ͱΊʹ
͍ͭͯड़΂Δɽ

2. ؔ࿈ڀݚ

2.1 SaaS
ຊڀݚͰ͸, SaaS(Software as a Service)Λର৅ͱ͠, Ձ֨

σʔλͷऩूͱͦͷ෼ੳΛߦͳ͏. SaaS ͱ͸, Ϋϥ΢υαʔ
ϏεͷҰܗଶͰ͋Γ, ओʹϒϥ΢βΛ༻͍ͯ, Ϋϥ΢υڥ؀ʹ
ΞΫηε͠ར༻͢Διϑτ΢ΣΞαʔϏεͰ͋Δ. ୅දྫͱ͠
ͯ͸, Salesforce.com΍ Google gmailͳͲͷαʔϏε͕͋Δ.

ۙ೥, ίετѹॖ, ଈ࣌ੑ, Մ༻ੑ, ֦ுੑ, ޮ཰ੑ, ஄ྗੑͳ
Ͳ༷ʑͳϝϦοτʹΑΓ, SaaS ͷར༻͸֦େ͍ͯ͠Δ. ͦͷ
,໛͸ن৔ࢢ 2014೥࣌఺Ͱ 296ԯυϧͰ͋Γ 2018೥ʹ͸ 851

ԯυϧ·Ͱ੒௕͢Δͱ͞Ε͍ͯΔ [૯຿ল 15].

SaaSͷՁ֨Ϟσϧ͸, μΠφϛοΫϓϥΠγϯά΍ςΟΞʔ
υϓϥΠγϯά͕࠾༻͞ΕΔ͕͋޲܏Γ, ैདྷͷ঎඼΍αʔϏ
εΑΓෳࡶԽ͍ͯ͠Δ [Laatikainen 13]. ςΟΞʔυϓϥΠγ
ϯάͱ͸, ஈ֊తʹ٬ސͷχʔζʹରԠ͢ΔͨΊʹ, ೳͱՁػ
͕֨ҟͳΔ෮਺ͷϓϥϯΛఏ͢ڙΔϞσϧͰ͋Δ. ͜ΕΒͷ࠾
༻͔ΒՁ֨ͷࣗ༝౓͕૿͓ͯ͠Γ, ͦΕʹ൐͍, Ձܾ֨ఆ΋ෳ
.Խ͍ͯ͠Δࡶ

2.2 μΠφϛοΫϓϥΠγϯά
࣮ࣾձͰ࠾༻͞Ε͍ͯΔμΠφϛοΫϓϥΠγϯάͷઓུε

ΩʔϜ͸, ଟछଟ༷Ͱ͋Δ.

Ձܾ֨ఆΛ͏ߦલʹ, ߦΔௐࠪΛؔ͢ʹ޷٬ͷᅂސ΍߹ڝ
ͳ͍, ͦͷ݁Ռʹ͍ͯجՁܾ֨ఆΛߦͳ͏ Demand Drivenϓ
ϥΠγϯάʢҎԼ, DDϓϥΠγϯάͱݺͿʣͱ͍͏εΩʔϜ
͕͋Δ. ͜ͷεΩʔϜ͸༗ޮͰ͋Δ͕, ௐࠪʹଟ͘ͷϦιʔ
ε͕ඞཁͱͳΓ, େݱ࣮͔͠ۀاෆೳͳεΩʔϜͱ͞Ε͍ͯΔ
[Lehmann 09].

Ұํ, ྀߟᘳʹखʹೖΕΔͷ͸೉͍͜͠ͱΛ׬৔ͷ৘ใΛࢢ
ͨ͠, ,ΔεΩʔϜͱͯ͢͠ࡧదͳՁ֨Λ୳࠷ΒΕͨ஌ࣝԼͰݶ

Derivative followerϓϥΠγϯάʢҎԼ, DFϓϥΠγϯάͱ
Ϳʣ͕͋Δݺ [Kephart 00]. DFϓϥΠγϯάͰ͸, རӹΛ໨
తؔ਺ͱͯ͠, େԽͤ͞ΔՁ࠷རӹΛͤ͞ݮతʹՁ֨Λ૿ݧ࣮
֨ͷ୳ࡧΛ͏ߦ.
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·ͨ, ௿Ձ֨Λ༻͍ͯ٬ސΛҾ͖͚ͭΔ PenetrationϓϥΠ
γϯάʢҎԼ, PNϓϥΠγϯάͱݺͿʣͱ͍͏εΩʔϜ͕͋
Δ. ͜ͷεΩʔϜͰ͸, ,ΑΓ௿͘Ձ֨ઃఆ͠߹ڝॳ͸࠷ ঃʑʹ
Ձ֨Λ͋͛ΔΑ͏ʹมԽͤ͞Δ. ғ͍ࠐΈޮՌ΍εΠονϯά
ίετͷ͞ߴʹΑͬͯ௕ظతʹརӹΛಘΔ͜ͱ͕໨తͰ͋Γ,

Ձ֨ʹରͯ͠හײͳ٬ސΛั·͑Δͷʹద͍ͯ͠Δ.

PNϓϥΠγϯάͷ൓ରʹҐஔ͢Δͷ͕, SkimmingϓϥΠ
γϯάʢҎԼ, SKϓϥΠγϯάͱݺͿʣͰ͋Δ. ͜ͷεΩʔ
ϜͰ͸, ੡඼ʹର͍ͯ͠ߴՁ֨Λ͚ͭ, ঃʑʹՁ֨Λ͛͞ΔΑ
͏ʹม͢ߋΔ. ॳظʹऩӹΛ্͛, ೖ͢ߪऴతʹ௿͍Ձ֨Ͱ࠷
Δ٬ސΛҾ͖͚ͭΔεΩʔϜͰ͋Δ. ,ज़ྗ͕͋Γٕ͍ߴ ֵ৽
తͳαʔϏεʹద͍ͯ͠Δͱ͞Ε͍ͯΔ.

RohitratanaΒͷڀݚͰ͸,ΤʔδΣϯτϕʔεͷγϛϡϨʔ
γϣϯΛ༻͍ͯ, SaaSΛؚΉιϑτ΢ΣΞࢢ৔ʹ͓͍ͯ,্ه 4

ͭͷϓϥΠγϯάεΩʔϜͷӨڹΛධՁͨ͠ [Rohitratana 12].

ͦͷ݁Ռ, DDϓϥΠγϯά͕࠷΋ޮ཰͕Α͘, ଓ͍ͯ PNϓ
ϥΠγϯάͱ SKϓϥΠγϯά͕ޮՌతͱ͍͏͜ͱ͕ࣔ͞Εͨ.

ຊڀݚͰ͸, Ձ֨ͷ࣮σʔλΛ༻͍ͯ, SaaSͰ࠾༻͞Ε͍ͯ
ΔϓϥΠγϯάεΩʔϜΛ෼ੳ͠, ઌڀݚߦͷγϛϡϨʔγϣ
ϯ͕ࣔͨ݁͠ՌͷূݕΛ͏ߦ.

2.3 WebArchive
WebArchiveͱ͸, ΢Σϒ্ʹެ։͞Ε͍ͯΔ৘ใΛจԽҨ

,ͱͯ͠ଊ͑࢈ ͷͨΊʹऩڀݚͷޙ ɾूอ؅͢Δ׆ಈ΍ͦͷΞʔ
ΧΠϒͷ͜ͱͰ͋Δ. ͜ΕΒͷWebArchiveͷσʔλΛ׆༻͢
Δڀݚ͸, ςΩετϚΠχϯάͷ෼໺Λத৺ʹਐΊΒΕ͓ͯΓ,

੡඼΍ݴ༿͕޿·Δաఔͷ෼ੳʹ࢖ΘΕ͍ͯΔ ࿈઒ت] 08]. ͜
ͷΑ͏ʹ༗༻ͳWebArchiveͰ͋Δ͕, શͯͷ΢ΣϒϖʔδΛ
.ᘳʹอଘͰ͖ͳ͍ͱ͍͏՝୊͕͋Δ׬ ಈతͳϖʔδʹରԠͰ
͖ͳ͍ͱ͍ٕͬͨज़తͳ໰୊΍ஶݖ࡞తͳ໰୊͕ͦͷཁҼͰ
͋Δ.

ຊڀݚͰ͸, WebArchiveͷ՝୊͔Β׬શͳσʔλͷऩूʹ
,ք͸͋Δ͕ݶ Ձ֨σʔλͷऩूͱ͍͏ঢ়گԼͰ σʔληοτ
ͷ༗ޮੑΛ͢ূݕΔ.

3. ख๏

3.1 σʔληοτ
ຊڀݚͷσʔλϕʔεͱͯ͠, ΠϯλʔωοτɾΞʔΧΠϒ

͕ӡӦ͢ΔWebArchiveʹண໨ͨ͠. ΠϯλʔωοτɾΞʔΧ
Πϒ͸, 1996 ೥ʹઃཱ͞Ε, 2017 ೥ 1 ݄࣌఺Ͱ 2790 ԯҎ্
ͷϖʔδΛอ؅͍ͯ͠Δੈք࠷େن໛ͷWebArchiveͰ͋Δ.

ऩू͍ͯ͠Δ͚ͩͰ͸ͳ͘, อ༗͍ͯ͠ΔΞʔΧΠϒʹ୭Ͱ΋
ΞΫηεͰ͖Δ΢ΣϒαʔϏεWaybackMachineΛఏͯ͠ڙ
͍Δ.

ຊڀݚͰ͸, ਺ଟ͘ଘ͢ࡏΔ SaaSͷத͔Β, ্ʹ৔ࢢࣜג
৔͍ͯ͠Δۀا·ͨ͸, ඇ্৔Ͱ͋Δ͕ධՁֹ͕ 10ԯυϧΛ
௒͍͑ͯΔۀاʢҎԼ,ϢχίʔϯۀاͱݺͿʣʹର৅ۀاΛ
.ͨͬߜ ·ͨ, ,ʹΛ໨తࣄ͏ߦͱͷൺֱΛ߹ڝ Salesforce.com

ͱWix ͷۀا߹ڝ΋ର৅ۀاʹՃ͑ͨ. ,ʹऴత࠷ Ձ֨Λެ
։͍ͯ͠Δ 22ࣾʹରͯ͠Ձ֨σʔλͷऩूΛࢼΈͨ.

3.2 ऩूख๏
ຊڀݚͰ͸, WaybackMachine ͔ΒۀاͷՁ֨σʔλΛऔ

ಘ͢Δख๏ΛఏҊ͢Δ. ຊख๏ʹ͸େ͖͘ 3 ͭͷεςοϓ͕
͋Δ.

,ॳͰ͸࠷ WaybackMachineΛؼ࠶తʹΫϩʔϦϯά͠, ର
৅ۀاͷաڈͷ΢Σϒϖʔδͷ HTMLΛऩू͠อ؅͢Δ.

࣍ʹ,ऩूͨ͠๲େͳHTML͔ΒՁ֨ͷม͕ͨͬ͋ߋHTML

Λநग़͢Δ. ·ͣ, HTML ͔Β HTML λά΍ Javascript ౳

ද 1: Ձ֨σʔλྫ (Shopify)
มߋ೔࣌ ϓϥϯ਺ ௿࠷ 2 ൪໨ 3 ൪໨ 4 ൪໨ Φϓγϣϯ
2011/11/19 13:28 4 29 59 99 179
2012/1/8 9:01 4 29 59 99 179
2012/4/4 20:06 4 29 59 99 179
2013/4/12 10:26 4 14 29 59 179
2013/7/13 1:42 4 14 29 79 179
2013/9/6 1:24 4 14 29 79 179 49
2014/6/26 3:26 4 14 29 79 179 49, 99, 199
2014/7/1 13:56 4 14 29 79 179 49
2015/8/23 11:05 4 9 29 79 179 40
2015/8/24 11:40 4 14 29 79 179 40
2015/9/5 9:58 4 9 29 79 179 40

Λআ͠ڈ, ςΩετσʔλʹม͢׵Δ. ͦͷޙ, ಉҰ URL ͷ
ςΩετσʔλͷ͏ͪ, ͕࣌ؒલ͢ޙΔ΋ͷͷࠩ෼Λநग़͢Δ.

͜ΕΒͷࠩ෼ʹରͯ͠,ʮ$ʯ,ʮUSDʯ౳ͷՁ֨ʹؔ͢Δ୯ޠ
ͷࣙॻΛ༻͍ͨύλʔϯϚονϯάΛߦͳ͍, Ձ֨ม͕ͬ͋ߋ
ͨϖʔδͷΈΛநग़͢Δ.

,ʹޙ࠷ WaybackMachine ্Ͱ֘౰͢ΔϖʔδΛ໨͢ࢹΔ
͜ͱͰՁ֨σʔλΛऔಘ͢Δ. ͜ͷ໨ࢹͰͷ͕ۀ࡞ඞཁͱͳΔ
,େͷཧ༝͸࠷ ຊڀݚͰର৅ͱ͍ͯ͠Δ SaaSͷՁ֨Ϟσϧ͕
ςΟΞʔυϓϥΠγϯάΛ࠾༻͓ͯ͠Γ, ୯Ұͷ΢Σϒϖʔδ
ʹ෮਺ͷϓϥϯ΍ΦϓγϣϯػೳͷՁ͕֨͞ࡌهΕ͍ͯΔͨΊ
Ͱ͋Δ. ຊڀݚͰ͸, SaaS ͷՁ֨Ϟσϧʹ͍ͯج, มߋ೔࣌,

ϓϥϯͷ਺, ֤ϓϥϯͷՁ֨, ༗ྉͷΦϓγϣϯͷՁ֨ͷ߲໨
ʹ෼͚ͯ, Ձ֨σʔλΛऔಘ͢Δ.

ຊख๏ʹΑͬͯऩू͞ΕͨՁ֨σʔλͷྫͱͯ͠, ද 1 ʹ
ShopifyͷՁ֨σʔλͷҰ෦Λࣔ͢.

4. ෼ੳ

4.1 ऩूख๏ͷ༗ޮੑධՁ
ຊઅͰ͸, ఏҊ͢ΔՁ֨σʔλͷऩूख๏ʹ͍ͭͯ, ͦͷ༗

ޮੑͷධՁΛߦͳͬͨ.

,ରͯ͠ʹۀاͨ͠ࢼճࠓ ฏۉ 9.2೥෼ͷՁ֨σʔλΛऩू
͢Δ͜ͱ͕Ͱ͖ͨ. μΠφϛοΫϓϥΠγϯάͷ࣮ূڀݚͰ͸,

୹͍΋ͷͰ਺िؒ, ௕ͯ͘΋ 2, 3೥෼ͷσʔλΛ༻͍͍ͯΒΕ
͍ͯͨ. ͜ͷ͜ͱΛྀ͢ߟΔͱ, ຊख๏Ͱ͸௕ظతͳՁ֨σʔ
λͷऔಘ͕ͨ͑ߦͱ͍͑, μΠφϛοΫϓϥΠγϯάΛ࠾༻͢
Δۀଶͷ͏ͪ, ଶʹ΋ରԠ͢Δ͜ͱ͕Ͱ͖Δۀ৽ස౓͕௿͍ߋ
ͱ͑ߟΔ.

·ͨ,ऩूΛࢼΈͨۀاͷ͏ͪ, 78%ͷۀا͸αʔϏεͷ։࢝
͔Βࡏݱ·ͰͷશؒظͷՁ֨σʔλΛऩूͰ͖ͨ. ۀاΓͷ࢒
ͷ͏ͪ, 11%͸Ұ෦ͷؒظͷऩूʹ੒ޭͨ͠΋ͷͷ, 11%͸औಘ
͢Δ͜ͱ͕Ұ੾Ͱ͖ͳ͔ͬͨ. ҟͳΔ༷ࣜͷ 22ࣾͷ΢Σϒϖʔ
δ͔Β௕ظʹ౉ͬͯՁ֨σʔλΛऩू͢Δ͜ͱ͕Ͱ͖ͨ͜ͱΛ
,Δͱྀ͢ߟ ,શͰ͸ͳ͍΋ͷͷ׬ ༗ޮͳख๏ͱ͍͏͜ͱ͕Ͱ
͖ΔͰ͋Ζ͏. ຊڀݚͰ͸ SaaSΛର৅ʹ͕ͨ͠, WebArchive

͕ऩूͰ͖Δ੩తͳ΢ΣϒϖʔδΛ͕࣋ͭ͋޲܏Δҿ৯΍ϝʔ
Χʔ౳ͷۀଶͰ͋Ε͹, ΑΓଟ͘ͷՁ֨σʔλͷऩू͕Ͱ͖Δ
͜ͱ͕ਪ͞࡯ΕΔ.

ຊख๏Ͱ༻͍ͨώϡʔϦεςΟοΫͳϑΟϧλϦϯάΛߦ
Θͣ, खۀ࡞ͰՁ֨σʔλΛऔಘ͢Δ৔߹, Ұͨ͋ۀاΓฏۉ
3007.7ϖʔδΛӾཡ͠, ֬ೝ͢Δඞཁ͕͋ͬͨ. ຊख๏ͷϑΟ
ϧλϦϯάΛ͜͏ߦͱͰ, ۉฏۀا֤ 52.4 ϖʔδͷӾཡʹ·
Ͱݮ࡟Ͱ͖, ۉ཰͸ฏݮ࡟ 95.7%Ͱ͋ͬͨ. ຊڀݚͰ͸, ෳࡶ
ͳՁ֨ϞσϧΛ࣋ͭ SaaSͷͨΊ໨ࢹͷ͕ۀ࡞ඞཁͰ͕͋ͬͨ,

୯७ͳՁ֨ϞσϧͷۀଶͰ͋Ε͹, ໨ࢹͷۀ࡞͸ඞཁͳ͘ͳΔ
ͱ͑ߟΒΕΔ.
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4.2 Ձ֨มߋͷ޲܏෼ੳ
ຊڀݚͰऔಘ্ͨ͠৔ۀاͱϢχίʔϯۀا 16 ࣾͷՁ֨

σʔλʹ͍ͭͯ, Ձ֨มߋʹؔ͢Δ޲܏Λ෼ੳͨ͠.

ର৅͕ۀا೥ʹՁ֨มߋΛ͍ͯͬߦΔճ਺ͷ෼෍Λਤ 1ʹࣔ
͍ͯ͠Δ. ೥ʹ 1ճม͢ߋΔ͜ͱ͕࠷΋ଟ͘, େͰ΋࠷ 5ճ·
Ͱ͔͠ม͍ͯ͠ߋͳ͍. ຊڀݚͰର৅ͱ͍ͯ͠Δ SaaSͷ৔߹,

Ձ֨Λެ։͓ͯ͠Γ, ͳ͓͔ͭ, ఆظ՝ۚͰར༻͍ͯ͠Δطଘ
,٬͕͍Δ͜ͱ͔Βސ Ձ֨มߋΛϗςϧ΍νέοτͷΑ͏ʹߴ
ස౓ͰมߋͰ͖ͳ͍ͱ͍͏ଋറ৚͕݅͋ΔΑ͏ʹਪ͞࡯ΕΔ.

ਤ 1: Ձ֨มߋճ਺ͷ೥ฏۉͷ෼෍

·ͨ, SaaS ͷՁ֨Ϟσϧʹ͖ͮج, ͜ΕΒͷՁ֨มߋͷ಺
༁Λ࣍ͷ 3ͭʹ෼ྨ͠, ෼ੳΛߦͳͬͨ. 1ͭ͸, 10υϧΛ 20

υϧʹม͢ߋΔΑ͏ͳʮՁ֨ਫ४ͷมߋʯͰ͋Δ. 2ͭ໨͸, 3

ͭͷϓϥϯΛఏ͕ۀا͍ͨͯ͠ڙ, ,Β͢ݮʹ2ͭ ·ͨ͸ 4ͭ
ʹ૿΍͢ͱ͍͏Α͏ͳʮϓϥϯ਺ͷมߋʯͰ͋Δ. 3 ͭ໨͸,

Ձ֨ਫ४΋ϓϥϯ਺΋มͣͤߋ, ৽ͨʹΦϓγϣϯͱͳΔػೳ
Λ௥Ճ͢Δ, ·ͨ͸, ΦϓγϣϯػೳͷՁ֨Λม͢ߋΔΑ͏ͳ
ʮΦϓγϣϯͷมߋʯͰ͋Δ.

શՁ֨มߋճ਺ʹର͢Δ, Ձ֨ਫ४ͷมߋ, ϓϥϯ਺ͷม
,ߋ Φϓγϣϯͷมߋͷճ਺ͷׂ߹Λ͢ࢉܭΔͱ, ॱʹ 66.7%,

39.5%, 25.7%Ͱ͋ͬͨ. Ձ͕ۀا΋ଟ͘ͷͯݟʹͱ͝ۀا֤
֨ม͢ߋΔࡍʹ, Ձ֨ਫ४, ϓϥϯ਺, Φϓγϣϯͱ͍͏ॱʹม
.͕ͨͬ͋޲܏Δ͢ߋ ͜ͷ͜ͱ͔Β, ͱͬͯՁ֨ਫ४ͷʹۀا
ม࠷͕ߋ΋ม͑΍͍͢, ·ͨ͸, ॏཁͱೝ͍ࣝͯ͠Δ͜ͱ͕ಡ
ΈऔΕΔ.

·ͨ, Ձ֨ਫ४Λมࡍͨ͠ߋʹ, ෮਺͋Δϓϥϯͷ͏ͪ, Ͳ
ͷϓϥϯΛม͢ߋΔ͕͋޲܏Δ͔෼ੳͨ͠. ਤ 2ʹͦͷ݁ՌΛ
෼෍ͨ͠. ,Δϓϥϯ͸͢ߋ΋Ұ൪ม࠷ Ձ֨ͷϓϥϯͰ͋ߴ࠷
Γ, ͍ͭͰ࠷௿Ձ֨ͷϓϥϯ, தؒͷϓϥϯͱ͍͏ॱʹͳͬͨ.

·ͨ, ,௿Ձ֨ϓϥϯ͸࠷ ஋Լ͕͛͋޲܏Γ, Ձ֨ͷϓϥߴ࠷
ϯ͸΍΍஋্͛ݟ͕޲܏ΒΕͨ. ͜ͷ͜ͱ͔Β, ௿Ձ֨ͷϓ࠷
ϥϯ͸, ,૪ʹͳΓ΍͘͢ڝΒΕ͓ͯΓ,Ձ֨ݶೳ͕ػ ରʹ߹ڝ
,Γ͕͋޲܏Δֹ͢ݮͯ͠߅ ,ͷϓϥϯ͸ֹߴ΋࠷ Ձ֨ΑΓ࣭
ʹͩ͜ΘΔେ͚޲ۀاͰ͋Γ஋্͛͢Δ͜ͱʹΑΓ, ऩӹ֦େ
͕Ͱ͖ΔͨΊ, .Ͱ͖Δ࡯ͱ͕ਪ͍͜ߴස౓͕ߋ΋ม࠷

ϓϥϯ਺Λมࡍͨ͠ߋʹ, ϓϥϯ਺ͷ૿ݮΛͲͷΑ͏ʹͳͬ
͍ͯΔ͔ͷ෼ੳΛߦͳͬͨ. શϓϥϯ਺ͷมߋճ਺ͷ͏ͪ, ϓ
ϥϯ਺ͷ૿Ճ͕ฏۉ 71.4%, ৅͕ݱ 28.6%Ͱ͋Γ, ຊج͸ۀا
తʹϓϥϯ਺Λ૿Ճͤ͞Δ͕ͨͬ͋޲܏. ·ͨ, ͜ΕΒͷϓϥ
ϯ਺ͷ૿ݮͷ͏ͪ, ,ଘϓϥϯʹରͯ͠ط ,Ձ֨ߴ࠷ ,௿Ձ֨࠷

தؒͷϓϥϯͷ͏ͪɺͲͷϓϥϯͷ௥Ճɾݮ࡟Λ͍ͯ͠Δͷ͔
Λूͨ͠ܭ. ϓϥϯ਺ͷมߋͷ͏ͪ, Ձ֨ͷϓϥϯͷ௥Ճߴ࠷
͕ 50%Λ઎Ί͓ͯΓ, ͍ͭͰ, ,௿Ձ֨ͷϓϥϯͷ௥Ճ࠷ தؒ
ͷϓϥϯͷ࡟আ͕ͱ΋ʹ 15%, தؒϓϥϯͷ௥Ճ͕ 12%, ߴ࠷

ਤ 2: ϓϥϯผͷมׂߋ߹

Ձ֨ͷϓϥϯͷ͕ݮ࡟ 6%, ͕ݮ࡟௿Ձ֨ͷϓϥϯͷ࠷ 3%Ͱ
͋ͬͨ. ͔͜͜Β, Ձ֨ͷϓϥϯΛ௥Ճ͢ߴ࠷͸ۀاʹຊతج
Δ͜ͱͰ, ٬୯ՁΛ͍͋͛ͯΔ͜ͱ͕ಡΈऔΕΔ. ैདྷ, Ձ֨
ਫ४Λ௿ͯ͘͠ঃʑʹ͋͛Δ PN ϓϥΠγϯάͱݴΘΕ͍ͯ
ͨ΋ͷΛ, ϓϥϯͷ૿ݮͰ͍ͯͬߦΔͱ΋͑ݴΔ.

4.3 ઌۀاߦͱޙଓۀاͷൺֱ෼ੳ
্৔ۀا΍Ϣχίʔϯۀاͷ੒௕ۀاʹؔͯ͠, ॳ࠷ʹ৔ࢢ

,ͱۀاߦೖͨ͠ઌࢀʹ ஗Εͯࢀೖͨ͠ޙଓۀاʹ෼ྨ͠, ൺ
ֱ෼ੳΛͨͬߦ. ͜ͷ෼ੳ͸, ઌۀاߦͱޙଓۀاͰՁ֨มߋ
.Δ͍͍ͯجʹͱ͍͏Ծઆ͍ߴҟͳΔՄೳੑ͕͕޲܏

ઌޙ͔ۀاߦଓۀاͷ෼ྨ͸, ର৅ۀاͷαʔϏε։࢝࣌ظ
ͱۀا߹ڝͷαʔϏε։࢝࣌ظΛൺֱ͠, ॳʹαʔϏεΛ։࠷
͍࢝ͯ͠Ε͹ઌۀاߦ, ଞࣾͰ߹ڝ 1ͭͰ΋ઌʹαʔϏεఏڙ
Λ։͍࢝ͯ͠Δ͕͋ۀاΕ͹ޙଓۀاͱఆٛͨ͠. ۀا߹ڝ
͸, ελʔτΞοϓؔ࿈ͷσʔλϕʔεͰ͋Δ CrunchBaseͷ
.Λ༻͍͍ͯΔۀا߹ڝΕ͍ͯΔ͞ࡌهʹͷϖʔδۀا֤

ઌ܈ۀاߦͱޙଓ͕ͦ܈ۀاΕͧΕ, ,Ձ֨ͷϓϥϯͱߴ࠷

,ʹࡍΔ͢ߋ௿Ձ֨ͷϓϥϯͷՁ֨ਫ४Λม࠷ Ձ֨Λ্ঢͤ͞
Δͷ͔, ͦΕͱ΋Լ͛Δͷ͔Λϓϩοτͨ͠ͷ͕, ਤ 3Ͱ͋Δ.

ઌ܈ۀاߦ͸, ͍ͣΕ΋ߴ࠷Ձ֨ͷϓϥϯΛม͢ߋΔ৔߹,

Ձ֨Λ্ঢͤ͞Δ PN ϓϥΠγϯάΛͱΔ͕͋޲܏Δͷʹର
ͯ͠, ,͸܈ۀاଓޙ Ձ֨ΛԼ͛Δ SKϓϥΠγϯάΛͱΔ܏
.Δ͕͋޲ Ұํ, ,Ͱ͸ߋ௿Ձ֨ͷϓϥϯͷՁ֨ม࠷ ͍ͣΕͷ
,෼෍͓ͯ͠Γ͘޿ʹͰ΋Ձ֨ΛԼ͛ΔྖҬ܈ۀا SKϓϥΠ
γϯά·ͨ͸ DF ϓϥΠγϯάΛ࠾༻͍ͯ͠Δ͜ͱ͕֬ೝ͞
Εͨ. ͜ͷ͜ͱ͔Β, ઌڀݚߦͷ݁Ռͱ͸ҟͳΓ, ,͸ۀا ϓϥ
ϯ΍ঢ়͝گͱʹμΠφϛοΫϓϥΠγϯάͷεΩʔϜΛ͍࢖෼
͚͍ͯΔ͜ͱ͕ਪ͞࡯ΕΔ.

ਤ 3: Ձ֨ϓϥϯͷ૿ֹ཰ͷ෼෍ߴ࠷௿Ձ֨ϓϥϯͱ࠷
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4.4 ͷൺֱ෼ੳۀا߹ڝ
,ʹޙ࠷ ಉ͡੡඼υϝΠϯͰ͋Δۀا߹ڝʹରͯ͠ൺֱ෼ੳ

Λߦͳͬͨ. ຊڀݚͰ͸ CRMͱ CMSΛυϝΠϯͱͯ͠ѻͬ
ͨ. CRMͰ͸, γΣΞ No.1ͷ Salesforce.comͱޙଓͳ͕Β
γΣΞΛ֫ಘͨ͠ ZohoΛ, CMSͰ͸, Weebly, Squarespace,

Jimdo, StrikinglyΛൺֱͨ͠.

ͦΕͧΕͷυϝΠϯͷ࠷௿Ձ֨ͷϓϥϯͷՁ֨ਪҠΛਤ 4,ਤ
5ʹࣔ͢. ͜ͷਤ͔Β, ྆υϝΠϯͱ΋ʹ, Salesforce΍ Jimdo,

WeeblyͳͲͷࡏݱγΣΞ্ҐʹҐஔ͢Δۀا͸, ઌۀاߦ΍
,Βͣݶʹۀاଓޙ ௿Ձ֨ͷϓϥϯͷՁ֨Λ҆࠷ରͯ͠ʹ߹ڝ
͘ઃఆ͠ଓ͚͓ͯΓ, ͦͷ݁Ռଟ͘ͷγΣΞΛ֫ಘͰ͖ͨ͜ͱ
͕ਪ͞࡯ΕΔ.

ਤ 4: CRMͷ࠷௿Ձ֨ͷϓϥϯͷՁ֨ਪҠ

ਤ 5: CMSͷ࠷௿Ձ֨ͷϓϥϯͷՁ֨ਪҠ

5. ·ͱΊ

ຊڀݚͰ͸, WebArchive্ʹอଘ͞Εͨաڈͷ΢Σϒϖʔ
δ͔ΒՁ֨σʔλΛऩू͢Δख๏ΛఏҊͨ͠. SaaSΛର৅ʹ
ຊख๏Λ༻͍ͨ݁Ռ, WebArchiveͷ໰୊ʹΑͬͯ׬શͳ৘ใ
͕औΕͳ͍ͱ͍͏՝୊͕͋ΔҰํͰ, 78%ͷۀاͰ, ௕ظతͳ
Ձ֨σʔλΛऔಘ͢Δ͜ͱ͕Ͱ͖ͨ. ͜ͷख๏͸, ʮ΢Σϒ্
ʹެ։͞Ε͍ͯͨʯͱ͍͏৚͕݅ຬͨ͞ΕΕ͹, SaaSҎ֎ͷ෼
໺Ͱ΋ಉ༷ʹՁ֨σʔλΛऩू͢Δ͜ͱ͕ՄೳͰ͋Γ, μޙࠓ
ΠφϛοΫϓϥΠγϯάͷ࣮ূڀݚʹ໾ཱͯΔ͜ͱ͕Ͱ͖Δ.

·ͨ, ऩूͨ͠Ձ֨σʔλΛ෼ੳͨ͜͠ͱʹΑΓ, SaaSͷμ
ΠφϛοΫϓϥΠγϯάʹ͍ͭͯ, 3ͭͷ఺Λਪ͢࡯Δ͜ͱ͕
Ͱ͖ͨ. 1ͭ໨͸, SaaSͷՁ֨มߋʹؔͯ͠, ଞͷۀछͰ͸ݟ

ΒΕͳ͍มߋճ਺ʹؔ͢Δଋറ৚݅΍ςΟΞʔυϓϥΠγϯ
άͳΒͰ͸ͷม޲܏ߋͰ͋Δ. 2 ͭ໨͸, ,͸ۀا֤ ϓϥϯ΍
ঢ়͝گͱʹ, ·ͨ, Ձ֨ͷมԽҎ֎ʹ΋ϓϥϯ਺ͷ૿ݮΛ௨͠
ͯ, μΠφϛοΫϓϥΠγϯάͷεΩʔϜΛ͍࢖෼͚͍ͯΔ͜
ͱͰ͋Δ. 3ͭ໨͸, γΣΞ֫ಘʹ͓͍ͯ, ௿Ձ֨ͷϓϥϯͷ࠷
Ձ֨ڝ૪͕ॏཁͳཁૉͱͳ͍ͬͯΔ͜ͱͰ͋Δ. ͜ΕΒͷ޲܏
͸, SaaSʹݶఆ͞ΕΔ΋ͷͰ͸ͳ͘, ςΟΞʔυϓϥΠγϯά
Λ࠾༻͢ΔۀଶͰ͋Ε͹, ಉ༷ͷ͜ͱ͕ݟΒΕΔͱ͑ߟΔ.

,ΛਐΊ্͍ͯ͘Ͱ͸ڀݚޙࠓ Ͱ͚ͩۀاքटҐͱͳͬͨۀ
ͳ͘, γΣΞΛམͱͨ͠ઌۀاߦ΍, ੒௕Ͱ͖ͳ͔ͬͨޙଓا
ͷՁ֨σʔλ΋ऩू͠ൺ΂Δ͜ͱͰɺ੒௕ʹඞཁͳՁ֨ઓུۀ
Λ໌Β͔ʹ͍͖͍ͯͨ͠. ·ͨ, ຊڀݚͷ݁ՌΛ༻͍Δ͜ͱͰ,

ΑΓ࣮ڥ؀ʹదͨ͠γϛϡϨʔγϣϯ͕ՄೳͱͳΔ.
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