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Recently, the demand to be creative increases even more than before. However, the dynamics of creativity that
every human have has not discovered yet, because of the previous research history where there is a distinction
between the person who showed eminent creativity and the person who is not. In this research, we tackle this
question by analyzing the data of social media. We find that there is the reverse U-shape relation between the
elapsed time since user joined the service and creativity. This shape indicates that knowledge of the target domain
increases creativity. In the contrast to this, too much knowledge decrease creativity.
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O 1: RoomClip in numbers.

Users Vocabularies | Annotations | Entries
32 852 194 881 3 141 524 | 692 459
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O 1: Dynamics of tags
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O 2: Dynamics of creativity on social media
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