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Reliability confirmation method of score by personal communication using text mining
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The product evaluation written by customers on the website is important information influencing the customer’s purchase

consciousness. In many cases,

the evaluation page is composing of score for the predetermined items and personal

communications. However, the difference in the score is very small and it is hard to say the result correctly evaluated the
product. Therefore, in this paper, we propose a method to confirm the reliability of score by comparing the result extracted
from score and personal communication using text mining and data on the product evaluation page of the camera.
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Score QUALITY |FEATURES  |DESIGN e
5 848 773 742 580
4 78 150 186 317
3 2 3 6 29
2 1 1 1 5
1 0 2 0 3
0 10 10 3 5

Total 939 939 938 939
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Photo 117[Photo—Take 34
Lense 114|Lense-Use 14
Quality 114[Lense-Buy 8
Feature 83|Lense—Change 6
Image 75|Lense—Have 6
Excellent 61[Canon-Use 5
Button 43|Feature—Have 5
Menu 41|Problem—Have 5
Time 40|Quality—Good 5
Video 40|Shot-Take 5

£ 5 TXANVA=UTHER
Neutral (23S CEDOHTIE, L XD REIZE T2

3%/[\75}%’%%75\%“@\é_kﬁubot. Fo, LUXIZHLT

W, EH, A, REARERRA 2B RPN ARLNTNDIEN
RATE, ZoZehb, OaMERET I AN A= 7I12T
ST, BRI HOWTELIBR AR, EHFHMIL T\D

D kb\offa%/z RIEREANFTHENEETHHLI LD 3o
7.

5 BhYIc

A7 TIE, RS A O SBEHE LB E OB TH
BHAANERAWT, REGEHE 2 A NOEFEMEO MR TS
’ELE.

FOREER, £ 4R THRATN O ST 5 Positive,
Neutral, 33X T Negative 72 1 IIDO RIS, AT
BYR R THDHEEZDTLEMR L. IHITE, RESA
NE VR Cdh-Th, &2 COIEB KL TR L TODERT
20, VOB DT

Atk O EL T, BARIMiZ EDFHl L C Y 5% i
EALTZONENSF L, BB O & FF> TVHD
NEVOFEER T A EICEMATe. IOITITHH L2 #E

FAWCH S E T RS2 R TV AT AT 5 E s

Etd5.

SE K

[ 2015] WwBA:HREEEE ¥ —Ryhravt
7 ORI Jj:ﬁ (2015)

[#FHR 2015] MBERE R FEHEERRFAEER
H—REEFIA LI H ORI (2015)

[NEERT 2015] INBERT: B SR ATIZET HR M FHE
(2015)

[BARBCRBEEIRIT 2013] MRS HE A ARBURB G SRIT FE3¥
FHEEE E a~— AT OIEKE/NTEE~DEEE(2013)
[ 2012] b BE—, W i, 7% AMeA=2 72 H0
T AL E 2= b0 BIE WA ik, BT

CHEIVTTIT 4 A(2012)



