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The decision of the optimal price with social data
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There is Price Sensitivity Measurement (PSM) analysis in marketing pricing. The PSM analysis decides the best price based
on hearing consumers. However, there are some issues. Such as take time and a limited number of subjects. This study is
performed to determine best price with review data (Amazon Product Dataset). First of all, we extracted price sensitivity (ex.
cheap or expensive). Next, we tried to pricing similar approach as the PSM analysis based on first step result. Finally, we
compared with the prices determined by the proposed method and a questionnaire. Moreover, this paper showed the validity of

the proposed method.
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