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Designing a PRVA Deriving a User’s Trust and Buying Motivation
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We researched to design a PRVA bring high trustworthy for a user. We defined the user’s emotion and agent’s intelligence
as the factors of trust. Our hypothesis is that an agent having positive emotion and high intelligence is more trusted. We
experimented to verify this hypothesis with 30 participants. The result shows the high intelligence is more effective than the
positive emotion for trustworthy. However, the positive emotion bring the positive effect for the buying motivation.
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