The 29th Annual Conference of the Japanese Society for Artificial Intelligence, 2015

BTGB E2ZHWEES I 2 T B

3K3-0S§-20a-5
RIS 2T b DFEH

Implementation of Product Concept Evaluation System Utilizing Preference Market
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The authors have proposed a product concept evaluation system, which combines conjoint analysis with the
knowledge aggregation function of preference markets, as a means to compare the attractiveness of candidate new
product concepts. The system is characterized by its approach for defining the payoff value for each prediction
security corresponding to a product concept, which induces participants to trade securities truthfully. This paper
discusses how to implement the system. In order to attract potential players, the preference market of the proposed
system is converted into a game with a purpose (GWAP) system, where each player runs a retail store and purchases
goods, corresponding to the concepts to be compared, from a wholesaler and sells them to consumers.
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