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How to attract Customers to your website with word-of-mouth communication in social media
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“Viral Media” is a new media style which employs the social media marketing to receive the majority of its traffic by creating
content that is shared on social media websites. As a consequence, how to make the contents popular in social media is the
most significant issue that the marketers there should take into consideration. In this study, we construct an agent-based
simulation model to reproduce the real-world management process of viral media to explore the feature of the viral media by

comparing with the traditional online media
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