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Consideration about knowledge on the price payment tendency of the ordering course in the Mail-order
Industry
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One of the subjects of the mail order industry has a customer's price payment arrears. There is the use customer characteristic for every
ordering course. These are known from the viewpoint of business. The efficient of Credit Reminder is possible by elaborating the
customer characteristic. In this paper, the sampling process of the customer characteristic for every ordering course is proposed.
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