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Proposal of method to forecast automobile sales by using online review information

Ppep e

Naoki Nonaka

e &
Yutaka Matsuo

" ORRURAE T R W FU R B piee B ki 2~ B

Graduate School of Engineering, the University of Tokyo

When people buy so-called durable consumer goods, such as cars or electronic goods, they tends to consider for a long

time and compare several items, compared to when they purchase non-durable consumer goods such as commodity. In recent

years, user review of items posted to online review sites are increasing. Thus, in this paper, we analyzed the data from

reviews site and model the set that consumers form. Our experimental results on forecast of automobile sales showed that by

modeling items using online reviews increased the accuracy of forecast. Our proposed method is considered to be useful not

only to automobiles but also to durable consumer goods.
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