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Analysis of customer attraction to the brick-and-mortar store using e-media
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R: Research

STP: Segmentation, Targeting, Positioning

MM: Marketing Mix (—fi%FJI1Z1%4P)

I: Implementation

C: Control

° JICFS /yfasste: fAMvE N iy A7 LBF L 4 —IkD
JAN :1~l\ RO —R, K, HL N, fﬂi/\iﬁ}:zl/)@vf\

FHEINTWD, HEE SREDEELS, SEEHEDE

S'EJIlEu TOMEH D, QFEVR . @FEyEESND,



