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User comments analysis in consideration of numieeialuation of the Guests' review
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Online hotel reservation is widely used for plamninavel today. Users of reservation usually refethe user reviews
before making their reservations. Numerical evatuaand an impression comment exist in a Guest&we In this paper,
we analyze the relevance of numerical evaluatiosh @m impression comment using text mining. And Wwews that an

impression comment complements the content of nicaiervaluation.
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