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Analysis recommendation effect of a virtual agent focused on the behavior and appearance
in an online shopping environment
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Recently, the research on virtual agents have made significant achievements. Although applications of product
recommendation virtual agents (PRVAs) for online shopping is also rapidly increasing, only a few experimental
studies on how to design effective PRVAs have been done. Particularly, design policy of PRVAs based on the rela-
tionship among the appearance, behavior and recommendation items have not been studied. Hence, in this paper,
we try to investigate the effect by PRVAs focused on the three properties through experiments with participants.
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