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Through the use of natural language statistical data from large scale mining of social media, our company provides
services geared toward discovering the latest trends and changes happening in society. We mine blogs, twitter and other
social media sources, then analyze and aggregate this data. Finally, we apply it towards our marketing and ad technology
services. In this session, we will first describe how we use social media data and how it applies to our business. Next, we
will explain our research into finding trend-setter bloggers as well as research into predicting which topics will become
popular trend words. We will also touch upon the future direction of our business and services for better understanding and
supporting people.
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