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Price dynamics and herd behavior on Shopbot Econimics
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Shopbot are software agents that automatically search for information pertaining to the price.
it possible for buyers to compare prices easily across sellers that offer optimal prices dynamically according to

available information on the market.
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We present a modeling of commodity trading by Agent-Based Modeling

simulation where bounded rational buyers participated and they act herd behavior to subject to minimize search
cost indivisually. Through the experiemnts, it is expected to observe that buyers population reach suboptimal price
through collective behavior and figure out the process of the dynamics.
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3: Average offering price of sellers based on simulation
parameters
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