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Proposal of Review Analysis Method for Recommender System Based on Personal Values
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This paper proposes a review analysis method for a recommender system based on personal values. While existing
recommender systems usually employ user preference of items to make recommendations, marketing fields have
been taking notice of personal values, which are supposed to be significantly related to user preference. Proposed
method extracts users’ value judgments from reviews about items in e-commerce sites and generates item and user

models for a recommender system.
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