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We propose a method for analyzing competitive relations of brands. Our method calculates competitive scores of
brand pairs utilizing similarities of factor word distributions. Here, we define factors as events or conditions that
provide people with the opportunity to consume products or services, and factor words as words that represent each
factors abstractly. Each brand pair has five variant competitive scores based on Belk’s consumer situations frame-
work. Furthermore, our method extracts specific competitive topics and competitive words of pairs. Experimental
results show brand pairs which have high competitive score tend to be correct competitive relations.
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