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Researches on Influence Medium to change human behaviors with a tiny trigger seem to focus on temporal reversible
changes in human behaviors. We discuss how this idea can be extended for the mid/long-term irreversible changes. Previous
studies on preference formation suggest two underlying mechanisms, explicit/conscious learning and implicit/unconscious
adaptation, as well as the impact of social interaction. We propose a preliminary framework to seek the possibility that

Influence Medium changes people’s preference irreversibly and induces their behaviors in a desirable direction.
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