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Constructing Service Ontologies with Marketing Mixture
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Recently, the scientific approach is active for the design of service."Service science™ is advocated as such new study, and
an interdisciplinary research in addition to the research of a marketing technique is performed. In this trend, the use of
ontology begins to be examined in the service field. It is expected to clarify the basic structure and the principle of service by
systematizing knowledge and various concepts in the service field, and to contribute to the approach of the service science. In
this paper, by adopting marketing techniques as a basis, we propose how to build it more practical "Service ontology" and

methods to derive hints for improving existing services.
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