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An Agent Simulator for Analyzing Consumer Behaviors and Sales Promotion in a Retail Store
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This study explores how a retail store should increase sales focusing on consumer flow by agent-based simulation. For this purpose, first
we observe an actual retail store and analyze sales data. Then we construct a simulation model in order to verify consumer behaviors and test
the validities of sales promotions, especially we investigate the effects of arrangement of in-store advertisement. Our main finding are that
the flow of customers, which is related to the sales, depends on the design of that the places of in-store advertisement vary their sales.
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