The 23rd Annual Conference of the Japanese Society for Artificial Intelligence, 2009

An Analysis of Products Introducing Rhetoric in Advertising and the Prototype System Implementation
*1 *2 *2
Hiroki Abe Takashi Ogata Kou Onodera

*1 *2
Tohoku Information Systems Iwate Prefectural University

This research is a part of advertising scenarios generation system applied our narrative generation research. This paper
shows the result of an analysis of products introducing rhetoric using TV advertising films. Here the products introducing
rhetoric means various techniques introducing a product into an event, we divide them into twelve types. And using
knowledge bases of actions, objects, characters, and so on, we implement a prototyping system to generate one event with a
product based on each rhetorical pattern. This program can make diverse types of events by the combination of elements
acquired from the TVCF samples.
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