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The purpose of this paper is to investigate the common user behavior with huge amount of real data in a few
e-commerce sites. The behavior is link click to other items as recommendations for the currently viewing items.
First, it is shown that users are consciously and unconsciously affected by the display position of recommended
items and their relation between the currently viewing items. Second, based on the results of the characteristics,
it clears that the click rate increases with the proper position of recommended items.
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