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Proposal of the marketing model using the web-site built by fan of product or service.
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This paper proposes a new marketing model using web-site. We analyzed marketing data of affiliation web-site for e-
commerce. We find that OPC (=Order Per Click) and SPC (=Sales Per Click) of fan-site, a group of web-site built by fan of
product or service, is larger than any other group of web-site. We propose a new marketing model and data mining method

for discrimination of fan-site.
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Precision Recall F—Value
J48(C4.5) 0.475 0.200 0.281
NBTree 0.412 0.221 0.286
BayesNet 0.261 0.484 0.339
NaiveBayes 0.236 0.600 0.338
SMO(SVM) 0.571 0.084 0.147
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