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An approach for detecting the change of intention from browsing-behavior

oo od

Shouichi Nagano

gd og

Tetsuya Nakagawa

od og
Hiroyuki Takahashi

gooooooobobo NTTODODOOOOOooOooDOooooo

NTT Information Sharing Platform Laboratories, NTT Corporation

We propose an approach for detecting the change of intention from user’s browsing behavior. It is necessary
to treat the user’s intention accurately in information explosion. However, treating dynamic intention is difficult
for a conventional method, as behavior targeting model. We hypothesize that “The factor in which the user’s
intention is changed in the access-log exists”, and defined this as the context-driven-history. For detecting user’s
intention change in browsing-history, we analyze each of browsing-history based on the similarities, and show the
importance of extracting context-driven-history in this paper, and we report on result of an experiment to support

the hypothesis.
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