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Alienation or Boredom Effects and Their Disappearance on Film Cognition

KANAI, Akihito ONOZUKA, Yuki ~ MATSUSHITA, Hatsumi

HOSEI University

The alienation by the rhetoric of the film can cause intensve cognitive effects that do not arise in the process of
comprehending the story. The aienation effect also causes the boredom effect, and then the two effects will disappear
because of viewer’s experiences or stability cognition. We discuss the advantages and applied potentials of the disappearance
especialy for various film environments and compositions.
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