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In the online community, much information and knowledge are exchanged and accumulated through communication
among community members. In this paper, we overview the concept of Social Intelligence Quantity (SIQ) as the method of
evaluation for communication tools, and discuss the process that the intention to join the community is formed and the factor
that affects the intention to participate in the community. Intentions were influenced by subjective estimation of tools, and it
was affected by subjective evaluation for the community. In order to evaluate communication tools, it is important to
consider influence of the subjective evaluation of community and tools.
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