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Experiments on Playful Flyer Distribution

e A Ty RE KB AN
Midori Takahashi Honami Takeuchi Masato Yagura
NI ZRPE IR

Yasutaka Ogawa

ORB R

School of Economics, Osaka University

Naohiro Matsumura

" RBR RF R Bt b Fe A

Graduate School of Economics, Osaka University

Abstract. Although a variety of advertising technologies, such as digital signages and communication robots, are used
inside/outside of a store, flyer distribution is still a commonly used approach for advertising due to the low price and the high
flexibility of customization. In case of flyer distribution, encouraging passers to take flyer voluntarily is necessary to convey
the information of flyer effectively. In this study, we conducted some experiments on playful flyer distribution with shikake

and investigated the effectiveness.
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